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Hasta…………. 31-Jul-15 31-Jul-14 Incremento

MARCAS Unidades Unidades %

BRANIFF (cig)                148.262.968                          152.672.746   -2,89%

COBURN (cig)                105.746.950                          136.317.830   -22,43%

CALYPSO (cig)                  92.263.377                            95.205.100   -3,09%

SILVERADO (cig)                  83.548.400                            77.203.000   8,22%

ROLL'S (cig)                  81.706.475                            79.294.210   3,04%

BULLBRAND (cig)                  74.113.540                            64.972.550   14,07%

AMIGOS (cig)                  72.154.889                            78.403.397   -7,97%

FARIAS (cig)                  59.546.902                            64.612.629   -7,84%

DUCADOS (cig)                  58.219.808                            75.035.004   -22,41%

CHESTERFIELD (cig)                  56.802.384                            42.636.592   33,22%

JOCKEY (cig)                  39.304.682                            24.308.390   61,69%

H.W. CAFÉ CRÈME (cig)                  35.875.875                            35.568.745   0,86%

CALYPSO                  34.898.644                            37.927.776   -7,99%

PANTER (cig)                  31.693.475                            27.942.605   13,42%

PALL MALL(cig)                  27.742.140   -  

AL CAPONE (cig)                  25.960.150                            30.323.280   -14,39%

AGIO (cig)                  21.499.072                            21.224.875   1,29%

BREAK (cig)                  18.642.076                            18.160.780   2,65%

VEGAFINA (cig)                  17.388.499                            18.231.820   -4,63%

SALSA (cig)                  17.117.470                            19.125.990   -10,50%

REX (cig)                  16.127.960                            18.423.560   -12,46%

LA PAZ (cig)                  14.068.035                            14.884.219   -5,48%

CLUBMASTER (cig)                  12.926.140                            12.839.240   0,68%

EL GUAJIRO                  12.292.389                            14.061.088   -12,58%

TRABUCOS                  12.006.036                            14.094.451   -14,82%

REIG (cig)                  11.880.825   -  

LA DALIA                  11.251.415                            12.116.462   -7,14%

BRAVO (cig)                    7.819.830                            11.714.360   -33,25%

L&M (cig)                    7.489.548                            11.818.557   -36,63%

FARIAS                    7.191.865                              8.514.275   -15,53%

VICTORIA (cig)                    7.153.850                              8.119.670   -11,89%

NEOS (cig)                    6.977.849                              6.852.750   1,83%

DUX                    6.613.270                              7.513.690   -11,98%

NEWMINSTER (cig)                    6.376.248                                 422.400   1409,53%

DANNEMANN MOODS (cig)                    5.957.112                              5.936.028   0,36%

MONTECRISTO (cig)                    5.657.540                              5.563.020   1,70%

MONTE NEGRO                    5.215.531                              4.631.434   12,61%

CANDLELIGHT (cig)                    4.999.727                              5.774.279   -13,41%

MINI DAVIDOFF (cig)                    4.009.940                              4.135.810   -3,04%

ENTREFINOS (cig)                    3.977.100                              4.331.260   -8,18%

CORONAS (cig)                    3.948.380                              4.181.020   -5,56%

PUNCH (cig)                    3.567.320                              3.313.420   7,66%

ISLEÑOS                    3.225.530                              3.347.313   -3,64%

RESTO MARCAS                  53.288.949                            56.182.638   -5,15%

Totales             1.336.510.165                           1.337.938.263   -0,11%

Ventas por Marcas -Unidades-


